
 

 

 

 

 

 

 

 

February 2018 

 

 

 

Dear applicant, 

 

Thank you for your interest in the role of Chief Executive at Campaign for Better Transport. Please see the 

enclosed application pack.  

 

If you would like to apply please complete the application form and return it, together with a covering letter 

stating why you feel you are the best candidate for the position and what you will bring to our organisation. 

 

Forms will only be accepted by email to recruitment@bettertransport.org.uk 

 

The deadline for applications is 9am on Tuesday 3 April 2018. 

 

First Interviews will take place on Thursday 26 or Friday 27 April; only short-listed candidates will be 

contacted.  

 

A final selection of candidates will be taken through to the second stage of the process which will include an 

evening event to meet with all staff and Trustees on Wednesday 2 May with a final interview stage likely the 

following week. If you are not available at any of these times please let us know.  

 

If you have any questions, or would like to arrange to speak to someone, please get in touch with Susan 

Dye, recruitment administrator for this role on susan.dye@bettertransport.org.uk or 07422 965491.  

 

Yours sincerely, 

 

 

 

Ruth Chambers 

Chair of Trustees 
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Introduction to Campaign for Better Transport  

 

Campaign for Better Transport is a small but well-respected national organisation working to create a country 

with affordable, sustainable transport that protects the environment and improves people’s lives. Founded in 

December 1972, we are a registered charity (1101929) and company limited by guarantee (4943428). 

 

Transport is a hugely important issue with far-reaching implications for both the environment and wellbeing. 

Road building is damaging our countryside and wildlife, destroying communities, and threatening our 

heritage. Cuts to bus services are leaving vulnerable people stranded and isolated in their homes, unable to 

get around independently. Vehicle emissions are contributing to climate change and the invisible public 

health crisis of air pollution. 

 

Tackling these issues requires substantial changes to UK transport policy, so we develop well-researched, 

sustainable and practical solutions to transport problems and lobby Government and decision-makers to 

adopt them. We also support people nationwide to fight for better transport in their communities. 

 

The organisation is one of only a handful of NGOs working to change transport policy for the better. It is a 

cause that is hard to fund because transport is a very complex policy area and many grant-makers will not 

fund campaigning activities. However, despite our small size and difficulty in securing financial support, we 

punch well above our weight thanks to the unique number of relationships we have developed with transport 

stakeholders. These include, for example, national Government and Whitehall officials (including. 

Department for Transport and its agencies), local authorities, transport operators, passenger groups, 

professional institutions, local campaign groups and other transport/environmental NGOs. We continually 

work in partnership with these organisations to reach our goals, which enables us to achieve real, impactful 

changes to transport policy. 

 
 
Changing times 

 

You will see from our accounts that the last couple of years have been financially challenging. We 

experienced funding being withdrawn from previously committed supporters at short notice and have been 

finding the wider economic uncertainties, such as Brexit, tough, impacting our ability to engage with new 

sources. This led to a crisis point at the end of 2017 where Trustees asked themselves very serious 

questions about the long-term viability of the organisation. Trustees and staff felt very strongly there is much 

work still to do so a crisis appeal was launched seeking further commitment from existing funders and 

support from grant trusts and major donors. Happily these funders agreed there is still a place for us and we 

raised £150k in roughly two months, with commitments to future funding from many sources. This leaves us 

optimistic for the future, and with the 2018-19 budget almost fully funded.  

 

In light of the financial situation we have taken the step of giving up our offices in Angel and moving to a 

shared workspace in Cowcross St, Farringdon. The details of this and the move itself will likely take place 

concurrently with the application process for this role but it will result in a most staff working remotely with a 

small base at Farringdon to support core functions. We expect the CEO to be based there.  

 

We believe the organisation is in a strong position for the future and this is a great time to join us. If you think 

you can provide strategic leadership for our new lease of life we would welcome your application.  



 

Headline Campaigning Outputs: 2018-19 
 

Formal operational planning is not complete as this document is written, but the headlines in our main areas 

of work are below.  

 

Rail 

 

Our #FaresFreeze campaign will be continuing as we ask the Government to stop allowing regulated rail 

fares to rise more than wages. We are also working to get the DfT to pin any future fare rises to CPI - which 

is the national inflation rate according to the ONS - and not RPI, which is rather outdated. Also on fares we 

are continuing to promote reform of the system including flexible season tickets for part time workers. A 

provision for such ticketing is now part of many Invitations to Tender for franchises but we are working to 

make sure these schemes are implemented; and that the savings for passengers are fair. We will be pushing 

for wider reform including pilots for single leg pricing, ending split ticketing etc.  

 

We will continue to engage in the rail franchising process, and help user groups and others outside the rail 

industry do this, so that future franchises put user interests at their centre. We’ll also monitor proposals for 

rail reform to ensure that the interests of users and the wider community are given priority, and continue to 

promote devolution of local rail services to local/devolved transport authorities. 

 

We are also continuing to help organisations and campaigners who want to see the rail network expanded. 

In the last financial year we produced guidance explaining how the process of getting a station or a line 

reopened works and how to build a solid business case. We will be continuing to support people through the 

process where we can and to liaise with DfT and promoters of schemes to ensure the wider benefits (such 

as linking to new housing development) are clearly set out and generally to help plans for new/reopened 

lines and stations make progress 

 

We will also continue to make the case for sustained and sustainable investment in the rail network, 

including cost-effective electrification, new and refurbished trains and better and more accessible stations, 

and to promote co-ordinated campaigning to support this and to ensure previous commitments are met. This 

will be done on the back of celebrating the new lines and trains expected to be introduced this year. 

 

Bus 

 

The Bus Services Act came into force in 2017 and we will be working with a wide range of stakeholders, from 

local authorities themselves to local campaign groups for example, to get the new powers the Act created 

used on the ground. We are producing guidance that will be easy for campaigners and decision makers to 

use; setting out clearly what the powers are and how they can be used to make a top quality bus service.  

 

Our local groups co-ordinator will continue to support local groups which are fighting bus cuts on the ground, 

and nationally we will lobbying the Government to promote and protect investment in buses and promote bus 

funding through BSOG or other suitable methods. More broadly, we will be making the case for bus services 

and highlighting the social, economic and environmental costs of the cuts in funding at local and national 

level. We will also continue to support and protect bus priority and ensure the bus is seen as part of the 

solution to air pollution rather than part of the problem. 

 



Air Quality and Urban Transport  

 

During the last financial year we have been working as part of the Healthy Air Campaign to promote 

measures for improving air quality across our towns and cities. This work continues and we will be producing 

a set of briefings setting out transport measures and their impacts which will include some myth-busting of 

popular arguments; such as the idea that reducing traffic and promoting walking and cycling is harmful to the 

local economy. We will engage with town and city leaders to promote sustainable transport solutions that 

help improve air quality across the UK.  

 

We are currently seeking funding to widen this work into making the case for cutting traffic and supporting 

bus services as a key part of the solution to urban transport problems. With a dedicated campaigner we 

would be able to empower others at a local level to make the case for bus priority and sustainable transport, 

using a single city as an exemplar and showing how policies can make a real difference when considered as 

a holistic programme for tackling pollution.  

 

Roads 

 

We’ve done extensive work producing a shared vision, with 17 other NGOs, for the Government’s Strategic 

Road Network as part of our submission to the second road investment strategy and will continue to promote 

this at national level and question the case for big new road capacity We’re also keeping a close eye on the 

implementation of the first road investment strategy, particularly working to ensure that the designated funds 

are all spent appropriately. In particular, we are continuing to make the case for investment in bus and coach 

facilities on and around the SRN and for pedestrians, cyclists, buses and coaches to be considered 

important users by Highways England.  

 

Supporting local campaigners fighting damaging road schemes on the ground is also a key part of our work; 

we are currently working with campaigners affected by plans for the A27, the A303 around Stonehenge and 

also the Liverpool Port Access Road.  

 

More widely, we will work with technology companies to make the case for greater priority to be given to 

using technology to make best use of existing roads, and to move focus away from simply promoting 

autonomous vehicles. We will also continue to advocate a “fix it first” strategy, giving priority to maintaining 

existing roads. 

 

High level policy 

 

We will continue liaising with national politicians and officials on public transport policy and bringing together 

the views of the wider environmental NGOs around transport issues. Our transport taxation group will also 

write to the Treasury about using the taxation system to promote sustainable transport and improve air 

quality.   



 
 

Job description  

 

Chief Executive  

5 days a week 

Farringdon, Central London 

Circa £70,000 

 

Reporting to the Chair and Board of Trustees, the Chief Executive will have overall strategic responsibility for 

Campaign for Better Transport’s campaigns, external relations and the execution of its mission.  

 

Candidates for this high-profile role will have strong leadership credentials and a personal style which 

inspires staff, volunteers and partners to work with them.   

 

They will be ambitious for the organisation, and be an influencing communicator, articulating a distinctive 

vision for the organisation, which motivates people to support the organisation’s future. Crucially, they will be 

fully committed to the purpose of the charity, and embrace its values, consistently acting as an internal 

leader and an outwards-facing ambassador. 

 

Key Relationships 

 External: The CEO takes the lead in representing the organisation to external stakeholders, and 

holds many key relationships with funders, policy makers and influencers. This role leads on 

ensuring the organisation is viewed externally as professional, and having a well-informed, 

independent voice. This is a very outward facing role, supported by campaigners and corporate 

relations staff.  

 

 Internal: This role works in partnership with the Deputy CEO to ensure the organisation is 

appropriately resourced and fulfilling its mission. Much of the day to day management of the 

business is handled by the Deputy CEO, although line management of the staff team is divided 

between both senior roles to ensure the staff get adequate support and direction.  

 

The relationship with the Board of Trustees is also key to the strategic management of the 

organisation. The CEO must work closely with the Chair to agree strategic direction. The CEO sits 

on a finance sub-committee with the Deputy CEO, Chair and Treasurer which forms a key part of the 

organisation’s financial risk management strategy.  

  

Specific responsibilities 

Leading the organisation: 

 Ensure that a long term strategy is in place to guide the organisation in achieving its objectives and 

living by its values 

 Provide leadership to the organisation in fulfilling both its long term strategy and each year’s 

operational plan 

 Be responsible to the trustees for the overall financial health of the organisation 

 Ensure the organisation discharges its constitutional and legal obligations, in conjunction with the 

Deputy CEO 

 Ensure the organisation has adequate resources (human and financial), capacity and capability to 

deliver its aims 

 



Effective campaigning:  

 Develop and maintain effective networks with all principal supporters, stakeholders and influencers; 

including policy-makers and opinion formers. This includes Ministers and officials at the Department 

for Transport and other Government departments; MPs; think tanks; other NGOs and key journalists.  

 Participate in, and where appropriate, lead campaigns; including by writing articles, giving media 

interviews or public speeches 

 Lead the development of new policy within the organisation, supported by campaigners and trustees 

 Seek opportunities to expand and promote the role of the organisation; with regard to both 

campaigning and funding streams.  

 

Line management: 

 Line management of Deputy CEO and campaigns team, including: 

o Conducting and following up regular appraisals and monitoring individual performance 

o Agreeing priorities and ensuring agreed work is carried out 

o Implementing and carrying through disciplinary and grievance procedures as needed.  

The above list of duties is indicative only and not exhaustive. The Chief Executive is expected to carry 

out all such additional duties as are reasonably commensurate with the role. 

Person Specification 
 
Essential 

 Understanding of working in a small organisation (fewer than 20 people)  

 Significant experience as a leader and manager 

 A leadership style which has demonstrably enabled the winning of trust, establishment of credibility, 

and the energising and motivation of colleagues and partners 

 Experience of overseeing financial management and governance of an organisation 

 Experience of public speaking 

 Excellent communications skills: able to write for a variety of audiences  

 Understanding of new and old media and how they are used for campaigning and advocacy  

 Demonstrable ability to build relationships and alliances with diverse audiences, using an 

appropriate style of engagement for each audience  

 Knowledge of how the UK political system works and how policy is made 

 Commitment to social and environmental justice, and organisational values 

 
Desirable 

 Experience of corporate, major donor and grant trust fundraising 

 Track record of influencing public policy 

 In depth knowledge of transport policy 

 Experience of giving TV and radio interviews 

 Experience of working in the charity sector 

 Understanding of corporate organisations 

 Understanding of the importance of economics in public policy  

 Experience of working in a leadership role at a small organisation  

 

 
 
 
  



 
 
Working for Campaign for Better Transport  
 

 

Who we are 
 

Campaign for Better Transport is the leading national transport NGO. Our compelling arguments and ideas 

have won us the support of national decision-makers and local activists, enabling us to secure transport 

policies and programmes that improve people’s lives and reduce environmental impact.  

 

Our vision is a country where communities have affordable transport that improves quality of life and protects 

the environment. Achieving our vision requires substantial changes to UK transport policy. We aim to 

achieve this change by providing well-researched, practical solutions that gain support from decision-makers 

and the public. 

 

Specifically we aim to: 

 Be recognised as the trusted authority and voice on transport policy by decision-makers at all levels, 

and make the economic case for sustainable transport 

 Build public support for improving public transport and reducing traffic  

 Have a diverse funding base 

 Act consistently with our vision of improving quality of life and reducing environmental impact 

 

Campaign for Better Transport Charitable Trust is run by a board of trustees; people who have an 

interest in sustainable transport and experience of running a charity. The trust does not have a membership 

structure. We are funded by trade unions, transport operators, local authorities, charitable trusts and 

thousands of individuals.  

 
How we work 
 

Together, we work in a number of different ways to secure good transport policies and programmes:  

 

Political work  

We lobby Ministers, MPs, regional government and local authorities, making sure sustainable 

transport issues are kept high on the political agenda. Our lobbying work is helped greatly by 

members of the public taking part in our email campaigns. We are often asked to advise politicians 

on transport issues, and we comment on a wide range of draft bills, policy documents and 

consultations.  

 

Research 

Decision-makers can’t develop sensible policies unless they know all of the facts. Our research 

makes the environmental and social impacts of transport impossible to ignore, and inspires changes 

for the better.  

 

Work with communities  

We support people who are fighting devastating road-building schemes, working to stop their 

communities from being blighted by dangerous, noisy and polluting traffic, and campaigning for 

better public transport. 

  



Work with transport companies  

We work with transport companies, promoting good examples of companies providing better, more 

affordable services. We also work together with companies to pressure the Government to support 

public transport. An example of our work with transport companies is the Freight on Rail partnership, 

which we host. It works to get goods off the road and on to the railways.  

 

Work with the media  

With our high media profile we are able to make the case for sustainable transport in newspapers 

and magazines, on TV and radio and online. We make the headlines with stories that draw attention 

to scandals like our overcrowded railways, or the spiralling cost of the Government’s road-building 

programme.  

 

You can read more about us online: www.bettertransport.org.uk.  

 

 

Some particulars about working for us 
 

Salary 

Campaign for Better Transport has its own salary scale running from grade 1 for administrative work, to 

grade 5 for the chief executive. Salaries scales are reviewed each year.  

 

Pension scheme 

Campaign for Better Transport operates a group personal scheme, run by Aviva Life. Campaign for Better 

Transport pays 8 per cent of employees’ gross annual salary into this scheme, and employees are 

encouraged to make additional individual payments. 

 

Probation and notice  

This position is subject to a 6-month probation period, during which employees may leave or be dismissed 

with one week’s notice or by mutual agreement. After that, this position is subject to a 3-month notice period. 

 

Office hours & location 

Full-time hours are 35 hours per week. The office is normally open between 08.30 and 18.00, and we 

operate core hours of 10.00 – 16.00. There is flexible working around these hours. Where weekend or 

evening work is needed, time off in lieu will be given.  

 

The office is currently located at 16 Waterside, 44-48 Wharf Road, London, N1 7UX, but we expect to move 

in April or May 2018. There is a mix of people based at home, and people working from the office space and 

flexible working is encouraged.  

 

Annual leave 

Holiday entitlement is 33 days per year (or the pro rata equivalent for part-time positions), inclusive of public 

holidays, plus 3-4 days compulsory leave over the Christmas/New Year period when the office is closed. 

 

There are provisions for additional leave in certain cases; these are set out in the full Terms and Conditions 

of Employment provided to employees on their first day of work. 

 

Staff loans 

Campaign for Better Transport offers its employees interest-free travel loans for the purchase of public 

transport season tickets and bicycles.  

 

The full terms and conditions of employment are set out in the Statement of Employment, which will be 

provided on the first day of service.  



Organisational Chart 
 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Where to find more information about us: 
 

You can see lots of information about our current campaigning, short bios for each of our team members and 

Trustees on our website at www.bettertransport.org.uk  

 

Financial accounts up to March 2017 and an overview of our charity details can be found on the Charity 

Commission website at http://beta.charitycommission.gov.uk/charity-details?regid=1101929&subid=0  

 

If you have any questions you would like to ask before you apply we are happy to answer them. The current 

CEO (Stephen Joseph), Chair (Ruth Chambers), or Deputy CEO (Ruth Chapple) or any other Trustees or 

team members will be happy have a chat on the phone or a coffee if you’d like more information. Please 

contact Susan Dye who is co-ordinating the recruitment process for us to arrange this. Her email is 

susan.dye@bettertransport.org.uk or you can call her on 07422 965491.  

Trustees 

New person 

Chief Executive  

(5 days) 

Ruth Chapple 

Deputy Chief Executive  

(5 days) 

Communications team 

Alice Ridley - Communications 
Officer (2 days) 

Richard Watkins - Communications 
Officer (2 days) 

Jess Fitch - Communications Officer 
(1 day) 

Andrew Allen - Research and 
Consultancy (4 days) 

RECRUITING - Corporate Partnerships 
(5 days) 

Campaigns team 

Bridget Fox - Sustainable Transport 
Campaigner (5 days) 

Chris Todd - Roads Campaigner (2 days) 

Steve Chambers - Public Transport 
Campaigner (5 days) 

Philippa Edmunds - Freight on Rail 
Manager (4 days) 

Senior  
Management 
Team 
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